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Imagine having a virtual team of experts who work tirelessly to organise
creative assets, analyse campaign performance, ensure compliance, and
optimise workflows — freeing your human team to focus on strategy,
creativity, and innovation. This is the promise of Al agents, the next
evolution in marketing activation.

By combining human creativity with Al-driven efficiency, brands and
agencies can build a seamless partnership between human teams and their
virtual counterparts, transforming how campaigns are executed and scaled.
MediaMagicTM is at the forefront of this revolution, providing a platform
where humans and Al work hand in hand to deliver extraordinary results.

What are Al Agents?

Al agents are intelligent software programs designed to perform specific
tasks autonomously. Think of them as virtual team members that:

e Learn and adapt to improve their effectiveness over time.

 Work alongside humans, taking over repetitive and data-intensive
tasks.

e Collaborate across platforms and systems, ensuring smooth
execution at every stage.

Unlike traditional automation tools, Al agents don't just follow rules — ' 4
they understand context, make decisions, and provide insights that 4
empower human teams.
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Marketing activation involves creativity, strategy, and precise execution. While
humans excel at big-picture thinking and creative storytelling, Al agents bring
speed, scalability, and data-driven insights to the table. Together, they form the
ultimate marketing team. Here’s how this partnership works:

1. Al as the Operational Backbone
o Al agents handle time-consuming tasks like tagging assets, validating
content against regulations, and organising archives.
o This frees up human teams to focus on creating impactful campaigns and
building client relationships.

2. Enhanced Decision-Making with Al Insights
o Al analyses vast amounts of data in real-time, identifying trends, audience
preferences, and campaign performance.
o Humans use these insights to refine strategies and make informed
creative decisions.

3. Collaborative Campaign Execution
o Al agents automate workflows, ensuring every stage — from asset creation
to distribution —is efficient and error-free.
o Human teams provide oversight and final creative direction, maintaining
brand authenticity.

4. Scaling Personalisation
o Al agents dynamically optimize content and ad placements for specific
audiences, scaling personalisation to levels humans couldn’t achieve
alone.
o Human marketers define the vision and brand tone that guide these
personalised campaigns.

v
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Breaking down
data silos

Connect platforms and data to
enable automation,
collaboration and insight




Breaking down
data silos

One of the greatest hurdles in marketing activation
is a lack of connected systems and isolated data —
commonly known as data silos. When data is
fragmented across different tools and teams, it
becomes difficult to find the assets and information
you need to create campaigns, gain a complete view
of campaigns, measure performance accurately, or
ensure consistent messaging.

These silos force marketers to spend valuable time
searching, reconciling and re-entering information
instead of focusing on creative and strategic efforts.
The result is slower workflows, missed opportunities,
and inefficiencies that hinder success in a fast-
paced marketing landscape. To fully exploit the
power of Al agents we also need to address the
challenges of data silos.

The solution lies in semantic layers and connected
systems (interoperability), which unify data across
platforms, enabling seamless collaboration between
human teams and Al agents. By breaking down
barriers and providing a single source of truth, these
technologies empower marketers to execute
campaigns more effectively, gain actionable insights,
and deliver results at scale.
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Semantic Layer: Simplifying Complexity

A semantic layer acts as the translator between raw, complex data and
actionable business insights. By organizing data into business-friendly concepts
(e.g., campaigns, assets, audience segments), the semantic layer makes
information accessible and usable for both human teams and Al agents.

Why It Matters:

e Unified Data: Provides a single source of truth by consolidating data from
disparate systems.

 Ease of Use: Helps teams interpret and act on data without requiring
technical expertise.

o Scalability: Adapts to new data sources and business models, supporting
growth.

Interoperability: Breaking Down Silos

Interoperability ensures that systems, platforms, and tools can share and process
data seamlessly. For marketing activation, this is vital as it enables Al agents and
human teams to work across traditionally siloed systems.

Benefits of Interoperability:

 End-to-End Workflows: Connects every stage of the campaign lifecycle,
from ideation to performance analysis.

» Data Consistency: Reduces errors and ensures all stakeholders are working
with the same information.

e Improved Collaboration: Fosters alignment between creative teams, media
buyers, and compliance officers.
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Empowering humans with
Al agents




MediaMagicTM - empowering **
humans with Al agents

MediaMagic takes this collaboration to the next level by integrating Al agents into
a unified platform built for modern marketing activation. Designed to be a true
partner to human teams, MediaMagic combines the best of both worlds: the
creative brilliance of humans and the efficiency of Al.

Here’s how MediaMagic enables this partnership:

1. Your Virtual Marketing Team in Action

o Compliance Specialist Al: Validates scripts, videos, and briefs against global
regulations and brand standards. Identify copyright issues through shallow
fingerprinting.

o Content Curator Al: Tags and organizes creative assets for easy reuse and
better version control.

e Insights Analyst Al: Aggregates and analyses data, linking campaign
performance to creative decisions.

2. Streamlined Workflows Across Platforms

MediaMagic connects disparate tools and systems, enabling your human and Al
teams to collaborate seamlessly. From TV to streaming platforms and social
media, campaigns are executed cohesively.

3. Al-Powered Efficiency with Human Oversight
e Al agents handle repetitive tasks and data analysis, reducing errors and
increasing speed.
e Human teams oversee creative and strategic elements, ensuring brand voice
and messaging remain authentic.

4. Insights for Smarter Creativity

MediaMagic’s Al capabilities provide actionable insights on audience behaviour
and campaign performance, helping human teams refine strategies and improve
ROI. Rapidly analyse your full back catalogue to identify best practice and
efficiencies now, including linking micro elements to performance data to
understand performance at a granular level.

MediaMagic can also help with the creation, testing and analysis of multi-variant
activity to test and learn, bringing best practice from other channels to video.
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Control and safety
by design




MediaMagicTM - control
and safety by design

MediaMagic provides an end-to-end audit trail
for marketing assets, ensuring full transparency
and control throughout their lifecycle. It tracks
where data originates, who approved it, and
why, while logging which checks passed or
failed and maintaining a detailed version history
of revisions and their authors.

This ensures teams always access the most up-
to-date content, improving collaboration and
reducing errors caused by outdated assets. By
centralising asset management, MediaMagic
promotes brand consistency across campaigns,
enhances workflow efficiency with automated
tracking, and reduces duplication and rework —
saving time and costs. Additionally, it offers
critical compliance and legal protection by
providing clear records of updates and
approvals, making it an indispensable tool for
industries with strict regulatory requirements.

11/14




www.northell.com 12/14

Why choose
MediaMagicTM?




MediaMagic redefines marketing activation by turning Al agents 13/14
into collaborative partners for your team. Leveraging the reputation

and expertise of our parent company, HH Global, MediaMagic brings
cutting-edge tools and global reach to brands and creative

agencies.

Key benefits include:
Human teams and Al agents

01 working together to execute faster,
smarter campaigns.

Automated validations ensure
02 campaigns meet all global and local
standards.

Reuse and modify existing assets,
03 or create new ones quicker with
less rework and delays, both
reducing your energy usage and
carbon footprint.

Al links creative outputs to
04 performance metrics, helping
teams maximize their impact.

«
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Marketing teams

The future of marketing is hybrid —where human creativity and Al
intelligence combine to drive unparalleled results. MediaMagic is your
partner in this transformation, equipping your team with the tools to thrive in
a complex, data-driven advertising landscape.

Ready to transform your team with the power of Al agents? Let’s start the

conversation and discover how MediaMagic can revolutionise your
marketing workflows.

Built on the foundation of Al innovation and our parent company’s trusted

reputation, MediaMagic delivers brand safety, efficiency, and insights at
scale. By combining human creativity with Al intelligence, we’re helping
brands and agencies reimagine what’s possible in marketing activation.




Ready to unlock
the full potential
of your marketing
operations?

Contact us to see MediaMagic In
action and discover how It can
transform your workflows.
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